The writing of this paper aims to explain the benefits of social media to improve the sales of a product, expand market targets, and share the information faster. This research used a descriptive method to present a complete picture of some situations of the variables under study. The results of this study are to find out how much social media is used to increase product sales and attract consumers to be interested in the products sold. Getting more consumers from social media can increase product sales, so it can be said that social media has helped turn passive buyers into loyal and active customers.
Introduction
Social media is an available tool that means to increase sales targets and know the range of all promotional activities carried out. Profitable things can be reached if the online shop entrepreneurs could utilize social media in the right way to carry out their role as the right place and tool for effective promotion. To facilitate sales promotion, recently the company prefers practical methods, such as using social media. The most common goals of using social media are 1. To build relationships, 2. To build a brand, 3. For publicity, 4. For promotions, and 5. For market research [1] .
The development of technology and social media allow people to market their products with a new approach. The method could be in the form of endorsements through artists' through social media [5] . Therefore, marketers apply social media for promoting their products because social media is a marketing medium that is important in reaching young market segments in a faster and more efficient way. [6] According to Van Dijk, quoting what Stanley Milgram did, the average of each elements in a unit will be interrelated according to the six degrees of separation, which states that humans can connect with other humans with at most six interconnected people. [7] Entrepreneurs are very important in reducing the number of unemployed; those who are unemployed will get income to save so that people are not poor anymore because they already have income from a business. [8] In a recent study conducted by We Are Social and Hootsuite, it was revealed that Indonesian people are very fond of visiting social media. As observed, at least there are around 130 million Indonesians who active in various social media, ranging from Facebook, Instagram, Twitter, and others. This report also revealed that in January 2018, the total of Indonesian population was 265.4 million, while internet usage reached 132.7 million users. When comparing the number of internet users with social media users, this means that around 97.9 internet users in Indonesia have used social media. Whereas, when compared to the total population of Indonesia, this means that approximately 48 percent of Indonesia's population has used social media. In this data, also seen if 120 million users, or approximately 92 percent of the total social media users, come from mobile devices. Of course, this amount is very large [9] .
From a business point of view, social media is about enabling conversation. Social media is also about how the conversation can be produced, promoted, and made for an income [10] . The purpose of this research is to find out how much social media is used to increase product sales. The results of this study are to find out how to attract consumers to be interested in the products sold. Getting more consumers from social media can increase product sales, so it can be said that social media has helped turn passive buyers into loyal and active customers.
Method
This study used descriptive methods to find out the benefits of social media to increase product sales. The business development on social media that we observe is Instagram. The techniques used for data collection were literature studies and online data searches which then analyzed according to the descriptive method. This research also used previous research studies that discuss the development of social media for online businesses.
Results and Discussion
Marketing strategies are needed to attract the customers in the products sold, and the following statements are ways to increase product sales on Instagram. The benefits of business features help users to expand their market reach and optimize business Instagram accounts. The access in the insights include several things ranging from the statistic on the number of followers and submissions, to the number of impressions, reach, impression profile, number of site clicks, Today's society has made Social Media a part of their lifestyle to be able to socialize. Social Media is useful for giving individuals the ability to set personal benefits, connect with other users, create, publish, and respond. With several ways above, it is expected that business people can increase their product sales through Instagram social media, and consumers are satisfied with what they will buy.
Conclusion
Utilizing social media as an effective business promotion tool that can be accessed by anyone, resulting in that the promotion network can be wider. Social media are a part of marketing for many companies to increase product sales and one of the best ways to reach customers and clients. Social media such as Instagram, blogs, Facebook, Twitter, and YouTube, have several benefits for the company and are faster than conventional media such as print media and TV advertisements, brochures, and leaflets. Social media is easy for people, especially in business and more convenient for people to do online shopping without leaving their home, use cell phones, the internet, and click or search for what we want, everything can be done quickly and efficiently.
